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INTRODUCTION 

The Government of the Cook Islands is seeking 

expressions of interest from established 

commercial international aviation operators 

for the provision of long haul air route services 

to Rarotonga, Cook Islands for a period of four 

years from November 2014 through to 

November 2018. 

The Government of the Cook Islands currently 

has an existing agreement with Air New 

Zealand for the provision of a direct weekly 

return service Los Angeles - Rarotonga – Los 

Angeles and a return service Sydney – 

Rarotonga - Sydney. 

The Cook Islands is a tourism dependent 

economy with visitor arrivals underpinning 

economic growth.  Continued growth and 

diversification of tourism numbers are the key 

to the ongoing economic success of the Cook 

Islands. 

Long haul route services are aimed at securing 

non-stop (or easier) access to the Cook Islands 

from destination markets in Australia, Asia, 

North America and Europe.  

The Cook Islands is a politically stable, 

independent nation which is in free association 

with New Zealand.  It is a well governed nation 

focussed on financial and economic stability 

and the rule of law.  It is one of the better 

performing economies in the Pacific. 

This prospective four year partnership 

represents a significant business opportunity 

for an established reputable operator to work 

with the Cook Islands Government in the 

provision of long haul non-stop aviation 

services to the Cook Islands with a reduced 

level of commercial risk and a greater certainty 

around the return due to the underlying 

demand for services and the Cook Islands 

Government commitment to underwrite the 

services if revenue falls below an agreed 

threshold.  

For a destination that heavily relies on Tourism 

and has experienced competitive growth in the 

region, there is no national airline carrier. This 

provides great potential for international 

carriers to further expand their network to a 

new and exciting destination. 

Expressions of interest do not have to mirror 

the existing arrangements. They should be 

focussed on helping the Cook Islands achieve 

its fundamental goals of growth and 

diversification across global tourism markets. 

The Government's offer of underwriting long 

haul routes will be exclusive to the successful 

tenderer for the term of the contract.  
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BRIEF FACTS ABOUT THE COOK 

ISLANDS 

The Cook Islands deliver an authentic, yet 

refined South Pacific island 

experience.  Modern Polynesian culture is still 

very strong, which means visitors encounter a 

lifestyle that exudes warmth, happiness and 

respect where you are treated like a friend 

coming home rather than a tourist. 

With its picture postcard turquoise blue 

lagoons, powdery white beaches, and verdant 

hinterlands the Cook Islands offer its visitors 

something special. Visitors immerse 

themselves in unforgettable and endless 

adventures, exploring the abundant natural 

beauty, cultural experiences and culinary 

delights.   

GEOGRAPHIC 

The Cook Islands consists of 15 islands 

scattered across a vast swathe of the Pacific 

between Samoa and Tahiti. Boasting rare 

beauty, an idyllic climate, warm welcoming 

people and a pace of life unsurpassed for 

romance and endless adventures, the Cook 

Islands are an unspoilt holiday paradise with 

many activities to do.  

The total land area of the country is 240 km2, 

while the Cook Islands' exclusive economic 

zone covers a maritime area of nearly 2 million 

km2. The country is broadly divided into 

Southern and Northern Groups. 

The Southern Group, comprising Rarotonga 

(the main island), Aitutaki, Atiu, Mangaia, 

Manuae, Mauke, Mitiaro, Palmerston and 

Takutea, are mostly of high volcanic formation 

(up to 652 metres on Rarotonga) with fertile 

soils and lush tropical vegetation. The 

exceptions are the small atolls of Manuae and 

Palmerston are small atolls, while Takutea, is a 

sandy key. The Southern Group possesses 

about 90 percent of the total land area of the 

Cook Islands. Rarotonga is the largest island 

(6,719 hectares) and Takutea, the smallest 

(122 hectares). 

The Northern Group comprises Manihiki, 

Nassau, Penrhyn, Pukapuka, Rakahanga and 

Suwarrow. All except Nassau which is a sandy 

key, are low-lying coral atolls with sparse 

vegetation (coconut and pandanus trees etc) 

and large lagoons. Penrhyn is the largest island 

(984 hectares) and Suwarrow, the smallest (40 

hectares). 

Rarotonga is about 3,010 km northeast of 

Auckland, New Zealand; 4990 km east-

northeast of Sydney, Australia; 1,150 km 

south-southwest of Tahiti; 2,310 km east of 

Fiji; 4,720 km south of Hawaii, USA; and 7535 

km southwest of Los Angeles, USA 

HISTORY 

The CookIslands became a British protectorate 

in 1888, and in 1900 administrative control 

was transferred to New Zealand. In 1965 Cook 

Islanders chose self-government, in free 

association with New Zealand.  

About 70 per cent of the population of 

approximately 20,000 are domiciled on 

Rarotonga. Rarotonga is the capital and main 

commercial and government centre, and 

hence the country’s dominant driver of 

economic growth. Around 20 per cent of the 

population lives in the other eight islands of 

the Southern Group.  

CLIMATE 

The Cook Islands is situated between 9 degrees 

and 22 degrees south latitude and has a 

tropical oceanic climate with two seasons. The 

drier months, from April to November, have an 

average maximum temperature of about 26 

degrees centigrade and an average minimum 

temperature of about 20 degrees centigrade. 

The wetter, more humid months, from 

December to March, have an average 

maximum temperature of 28 degrees 

centigrade and an average minimum of 22 
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degrees centigrade. During the latter season, 

the Cook Islands can experience occasionally 

severe tropical storms and even hurricanes. 

POLITICS 

The Cook Islands has a Westminster 

parliamentary style of government similar to 

that of New Zealand that sits within a 

constitutional Monarchy headed by the Queen 

of New Zealand, Queen Elizabeth II 

represented by her representative, Mr Tom 

Marsters.   

While the Constitution provides for New 

Zealand to be responsible for defence and 

some aspects of international relations, this 

can only be enacted upon request by the 

Government of the Cook Islands. The 

Government is responsible for enacting 

legislation and is fully competent to enter into 

international agreements and conduct its own 

international relations.  

Executive power is exercised by the 

Government consisting of a Cabinet of 

Ministers. The incumbent party, the Cook 

Islands Party, was elected in October 2010 and 

is currently led by the Honourable Henry Puna, 

Prime Minister.  

Legislative power is mainly vested in the Cook 

Islands Parliament which consists of a single 

chamber of 24 elected members, 10 of whom 

are from the main island of Rarotonga and the 

rest are from the outer islands. The next 

election is due in early 2015. 

The Cook Islands has a proud tradition of the 

rule of law, and the judiciary is independent of 

the Executive and the Legislatures. 

THE PEOPLE 

The indigenous population of the Cook Islands 

is the Cook Islands Maori, Polynesians closely 

                                                      

1 Asian Development Bank - Overview 

http://www.adb.org/countries/cook-islands/main accessed 20 

August 2013 

related ethnically to the indigenous 

populations of Tahiti and nearby islands and to 

the New Zealand Maori. According to the 

latest census undertaken in December 2011 

the total resident population of the Cook 

Islands is 14,974 of which 10,572 were living in 

Rarotonga and 3,290 were living in the 

southern group of islands (1,771 in Aitutaki) 

and 1,112 were living in the Northern Group. 

Large numbers of Cook Islanders have 

migrated to New Zealand, Australia and 

elsewhere over the years, mostly to seek 

better employment opportunities. More than 

50,000 Cook Islanders reside in New Zealand 

and an estimated 15,000 in Australia. 

Figure 1 – Location of the Cook Islands 

 

THE ECONOMY 

The Cook Islands is a small open economy that 

is largely dependent on tourism.  

Consumer preferences and economic growth 

in the major tourist source markets of New 

Zealand, Australia, North America and Europe 

have a major impact on domestic economic 

performance.  Despite it’s heavy reliance on 

tourism, the Cook Islands is considered 

amongst the best performing of the Pacific 

island economies.1 
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The prospects for economic growth in the 

Cook Islands continue to be positive in the 

short term with good growth recorded in 

2011/12 and estimated for 2012/13.  

The Cook Islands is continually rated by 

Standard & Poor’s Ratings Services. The most 

recent sovereign update was on 31 May 2013, 

where the rating remained unchanged at 

B+/Stable/B) and in the most recent Pacific 

Economic Monitor2 the ADB reported that. 

The FY2012 (ended 30 June) estimate of GDP 

growth has been revised upward from 3.3 % to 

4.6 %. The country registered a 7.2 % increase 

in tourist arrivals and received significant 

capital investments funded by development 

partners. It is estimated that growth will fall to 

3.2 % of GDP in FY2013 on the back of a 24.8 % 

reduction in capital investment. Inflation is 

estimated to have slowed from 2.8 % in 

FY2012 to 2.4 % in FY2013 due to falling food 

and utility prices.  

Total government revenue in FY2013 is 

estimated to have increased by 3.3 % (y-o-y) to 

NZ$158.7 million. Total expenditure is 

estimated to have increased by 2.9 % (y-o-y) to 

NZ$166.4 million, despite a 29.4 % decrease in 

the cost of underwriting Air New Zealand 

flights as a result of lower fuel prices and 

higher load factors. The budget deficit is 

estimated to have declined from 2 % of GDP in 

FY2012 to 1.8 % of GDP in FY2013—below the 

government‘s deficit target of 2 % of GDP.  

Net value-added tax (VAT) collections through 

the third quarter of FY2013 were 14 % above 

the same period last year. The bulk of the 

increase was due to increased spending by 

tourists. Hotels and motels, and wholesale and 

retail trade, together accounted for 56 % of 

total net VAT collections in FY2012.  

                                                      

2 http://www.adb.org/sites/default/files/pub/2013/pacmonitor-

july2013.pdf accessed 20 August 2013 

The Cook Islands economy is projected to 

accelerate to 3.5 % in FY2014 due to an 

expected 5.7 % rise in tourist arrivals. Inflation 

is expected to revert to its long-run average of 

3.0 %.  
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TOURISM INFORMATION 

HISTORICAL TOURISM INFORMATION 

The leading economic sector is tourism, which 

has grown significantly since 1974when the 

Rarotonga International Airport was first 

opened.  

In the twelve months to June 2013over 

121,000visitors came to the Cook Islands, 

bringing huge economic benefits and major 

developments in tourist infrastructure on both 

Rarotonga and the southern island of Aitutaki. 

Table 1Actual visitor arrivals and departures to the Cook Islands 2004 

to 2012. 

Calendar 

Year 

Arrivals Departures 

2004 83,333 81,145 

2005 88,405 86,832 

2006 92,328 90,392 

2007 97,316 95,136 

2008 94,776 94,356 

2009 101,229 99,132 

2010 104,265 101,085 

2011 113,114 112,312 

2012 122,384 121,208 

Though tourism is concentrated on Rarotonga, 

the island of Aitutaki has developed into an 

important secondary centre, with Air 

Rarotonga flights operating seven days a week 

including a late Sunday night service to 

Aitutaki. 

Major tourist markets are New Zealand, 

Australia, Europe, the United States and 

Canada. 

THE TOURISM MARKETS 

New Zealand remains by far the largest market 

(67 per cent), New Zealand is also the largest 

contributor to overall tourist growth. Australia 

has a smaller, but increasing share (18 per 

cent) which has offset recent declines 

experienced in European and North American 

markets.  

Table 2 Actual and forecast total visitor numbers by quarter 2009/10 

to 2014/15 

  Qtr 1  Qtr 2 Qtr 3 Qtr 4 Total  

2009/10 31,319 25,586 18,451 24,992 100,348 

2010/11 33,886 26,936 19,460 28,470 108,752 

2011/12 36,296 28,888 20,559 30,896 116,639 

2012/13 38,543 31,719 20,600 29,900 120,800 

2013/14 40,100 33,000 22,300 32,300 127,700 

2014/15 41,100 35,000 23,500 34,300 133,800 

2015/16 41,300 36,700 24,500 36,100 138,600 

 

NEW ZEALAND 

New Zealand continues to be the Cook Islands 

the growing and leading market for visitors, 

accounting for an estimated 67 per cent of the 

total market (or an estimated 80,900 in 

2012/13).     

It is the most significant market to the Cook 

Islands and is becoming the preferred South 

Pacific destination for New Zealand holidays. 

This market has grown by an average of 10 % 

in the last 2 years. The growth expected in the 

next year will be marginal, given the increased 

competition in this market. 

Table 3 Actual and forecast New Zealand visitor numbers by quarter 

2010/11 to 2014/15 

  Qtr 1 Qtr 2 Qtr 3 Qtr 4 Total 

2009/10 21,425 14,768 9,403 17,882 63,478 

2010/11 24,068 16,134 10,850 20,693 71,745 

2011/12 26,170 17,473 11,545 22,359 77,547 

2012/13 28,282 20,046 11,400 21,200 80,900 

2013/14 30,000 20,500 12,900 23,300 86,600 

2014/15 32,100 21,900 13,800 24,900 92,700 

2015/16 34,300 23,500 14,800 26,700 99,200 

AUSTRALIA 

The Australian market has affirmed itself as 

the second largest tourism market to the Cook 

Islands (displacing Europe), accounting for 

approximately 18 per cent of the total market 

share of visitors to the Cook Islands. 

The Cook Islands Tourism Corporation 

continues to build brand awareness in 

Australia which have made the Top 10 

Preferred Destinations for Flight Centre in 

2013. With a non-stop Sydney – Rarotonga 
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service, integrated marketing strategy and 

sustained funding levels, the outlook for this 

market is promising and will continue to grow 

at its current level.  

Table 4Actual and forecast Australian visitor numbers by quarter 

2010/11 to 2014/15 

 Qtr1 Qtr2 Qtr3 Qtr4 Total 

2009/10 3,604 5,221 3,102 3,288 15,215 

2010/11 5,022 5,429 2,899 3,550 16,900 

2011/12 5,751 6,338 3,698 4,838 20,625 

2012/13 5,815 6,622 4,100 4,900 21,400 

2013/14 6,900 7,700 4,500 5,200 24,300 

2014/15 7,600 8,400 4,900 5,700 26,500 

2015/16 7,900 8,800 5,100 5,900 27,700 

EUROPE (INCL UK) 

The visitor arrivals have in recent times 

decreased\mainly due to the sovereign debt 

crisis in Europe. The European market is 

beneficial to the Cook Islands given it is a high 

yield market. The Cook Islands Tourism 

Corporation have recently selected a new 

representation company in the UK that is 

slowly regaining market share through trade 

and airline activities. The outlook for the UK 

market will show a marginal growth given the 

change in representation. 

Table 5Actual and forecast European(Incl UK) visitor numbers by 

quarter 2010/11 to 2014/15 

 Qtr1 Qtr2 Qtr3 Qtr4 Total 

2009/10 2,642 2,998 3,575 1,908 11,123 

2010/11 2,451 2,623 3,414 2,077 10,565 

2011/12 2,221 2,578 2,957 1,746 9,502 

2012/13 1,983 2,453 2,800 1,700 8,900 

2013/14 1,800 2,100 2,500 1,600 8,100 

2014/15 1,700 1,900 2,300 1,500 7,400 

2015/16 1,600 1,800 2,100 1,300 6,900 

NORTH AMERICA 

The United States is an important market given 

its gateway to the Northern Hemisphere, both 

Northern America and Europe traffic. The 

existence of a Los Angeles – Rarotonga service 

is crucial in sustaining this market, diversifying 

Tourism’s investment in key markets and is 

predominantly a high yield market that further 

assists  economic dispersal to the outer 

islands. Americans increased expenditure on 

overseas travel by 8%  in 2012 over 2011. 

Visitor arrivals from Canada to the Cook 

Islands average a little under half the visitor 

arrivals from the U.S.A.. 

The outlook for North America  is a return to 

slight growth, reflective of the gradual 

economic recovery.    

Table 6 Actual and forecast US visitor numbers by quarter 2010/11 to 

2014/15 

 Qtr1 Qtr2 Qtr3 Qtr4 Total 

2009/10 1,058 1,033 915 955 3,961 

2010/11 1,201 1,257 946 1,199 4,603 

2011/12 1,061 1,249 907 1,147 4,364 

2012/13 1,273 1,147 900 1,200 4,600 

2013/14 1,300 1,300 1,000 1,300 4,800 

2014/15 1,300 1,300 1,000 1,300 4,900 

2015/16 1,300 1,300 1,000 1,200 4,800 

EMERGING MARKETS 

The Cook Islands Tourism Corporation is 

building the Cook Islands profile in emerging 

markets such as Asia, South America and the 

United Arab Emirates (UAE). Discussions with 

airline and wholesale partners will formulate a 

marketing strategy that will stimulate growth 

in these markets and diversify the Cook Islands 

tourism investment. 
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CURRENT ARRANGEMENTS 

In April 2011, the Cook Islands Government 

signed a three-year agreement with Air New 

Zealand to underwrite the Los Angeles – 

Rarotonga and Sydney – Rarotonga weekly 

services. The objective of this agreement is to 

support the Cook Islands Tourism Industry by 

feeding air traffic through the Sydney and Los 

Angeles hubs. In the absence of these airline 

underwrites, the Cook Islands would only be 

served with short haul access to the rest of the 

world through Auckland.  

Whilst the flights are operated under the Air 

New Zealand network, the Cook Islands 

Tourism Corporation supports these routes 

through integrated marketing in each 

respective market. The strategic outcome 

anticipated if the flights perform well 

financially, is to convert to a commercial route 

in the near future. This justifies the return on 

investment to Government’s single highest 

expenditure in its Government Budget. 

LOS ANGELES – RAROTONGA – LOS 

ANGELES 

The 7,564 km (4700 miles) LAX-RAR service 

departs Los Angeles at 23.15 every Sunday, 

arriving at 06.05 on Monday in Rarotonga.  It 

departs Rarotonga at 23.59 every Saturday 

night arriving in Los Angeles at 12.30 on 

Sunday. Flight time is approximately 9h 50m 

LAX-RAR, and 9h 31m RAR-LAX. It is normally 

serviced through a BOEING 767-300 type 

aircraft. The number of passengers utilising the 

service is provided at Tables 7. 

Los Angeles is currently the main access point 

to the Northern Hemisphere market, 

particularly Northern America and Europe. The 

direct service only operates once a week to 

Rarotonga and is insufficient to support 

growth in these markets. The Cook Islands 

Tourism Corporation conducts joint campaigns 

with Air New Zealand and key wholesalers to 

support the Los Angeles-Rarotonga service. 

SYDNEY – RAROTONGA - SYDNEY 

The 5,102 km (3108 miles) SYD-RAR service 

departs Sydney at 21.15 every Saturday night, 

arriving at 07.05 on Saturday in Rarotonga.  It 

departs Rarotonga at 16.30 every Friday 

afternoon arriving in Sydney at 20.05 on 

Sunday. Flight time is approximately 5h 50m 

SYD-RAR, and 7h 35m RAR-SYD. It is normally 

serviced through a Boeing 767-300 type 

aircraft. 

Australia is the largest producer of visitors to 

the South Pacific. The Sydney-Rarotonga route 

is the access point to the Australian market 

and connecting routes from Asia, Europe and 

the Middle East. The significant growth of 

visitor arrivals from the Australian market to 

the Cook Islands has indicated that the route 

can be commercially viable.  

Since the route’s seasonal trial period in 2010, 

the route continues to grow from strength to 

strength and is being underwritten by the Cook 

Islands Government. The route is being 

supported by the Cook Islands Tourism 

Corporation through an effective marketing 

strategy for the Australian market. 

OTHER INTERNATIONAL SERVICES 

Air New Zealand – operates an average of 10 

flights a week from Auckland to Rarotonga. 

The Air New Zealand aircrafts that operate 

within this route are Boeing 767-300, Boeing 

777-200 and Airbus A320. 

Virgin Australia – operates 5 flights during the 

winter schedules and 3 during the summer 

schedules from Auckland to Rarotonga which 

also feeds traffic from Australia. The Virgin 

Australia aircraft that operates this route is a 

Boeing 737-500. Virgin Australia and Air New 

Zealand entered into a codeshare agreement 

in 2011.  

Auckland – Rarotonga is the most 

commercially viable route for the Cook Islands. 

Air New Zealand and Virgin Australia currently 
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operate this route. This opens connection to 

the domestic New Zealand ports, Australia, 

Europe, Asia and North America.  

DOMESTIC SERVICES 

Air Rarotonga is a privately owned company 

providing scheduled passenger, cargo and 

charter services that operate between nine 

island destinations within the Cook Islands: 

Rarotonga, Aitutaki, Atiu, Mitiaro, Mauke, 

Mangaia, Penrhyn, Manihiki and Pukapuka. 

It has a fleet which includes a pressurised Saab 

340 thirty-four passenger regional airliner, and 

Embraer Bandeirante fifteen passenger turbo-

props, and on average transports around 

70,000 passengers between the island 

destinations each year.  

It also offers scenic flights over the island of 

Rarotonga and offers a number of tours to the 

outlying islands including the popular Aitutaki 

Day Tour, Aitutaki and Atiu Combo and the 

Northern Atolls Adventure. 

DESTINATION MARKETING 

STRATEGY 

The Cook Islands is aiming to achieve 150,000 

visitor arrivals by 2016. The destination 

marketing strategy underpins the airline 

strategy and route development. 

The strategy will be focused on the following 

key elements; low and shoulder season 

strategy, integrated marketing campaigns, 

conducting an annual forum for wholesaler 

and product dialogue, online marketing, 

investing in emerging markets and raising 

brand awareness through public relations. 

LOW AND SHOULDER SEASON STRATEGY 

The low and shoulder season strategy is 

essentially to incentivise travel and increase 

visitor arrivals between December and May. 

The New Zealand market contributes 66 per 

cent to the total visitor mix, which traditionally 

has peak travel between July and September. 

Whilst this strategy alleviates seasonality 

issues, it also focuses on travellers from the 

Northern Hemisphere who would travel during 

the summer season and Australians who travel 

all year round (except February). Northern 

Hemisphere and Australian travellers 

contribute to over 70 per cent of outer island 

travel hence the propensity for dispersal is 

high. An Event Development Strategy is also in 

place to develop events that would ultimately 

expand visitor growth in the low and shoulder 

season.  

INTEGRATED MARKETING CAMPAIGNS 

The Cook Islands conducts integrated 

marketing campaigns with key trade partners 

through various mediums such as print, online, 

television and media. Maximising the reach to 

potential visitors in a single marketing 

campaign is leveraged through an integrated 

approach.  

The holiday market is highly competitive with 

other destinations offering attractive airfares 

and accommodation packages. This is evident 

in the New Zealand market with very 

competitive airfares to Fiji, Vanuatu, Samoa 

and Tonga. It is vital that the Cook Islands 

remain competitive through on going 

marketing activities throughout the year to be 

in the forefront of potential visitor’s minds. 

ANNUAL FORUM  - KIA ORANA COOK 

ISLANDS 

An annual forum known as the ‘Kia Orana Cook 

Islands’ forum has been conducted since 2010. 

This is a strategic move to create enthusiasm 

amongst trade partners that will sell and 

convert bookings to the Cook Islands. This 

forum gives the wholesalers an opportunity to 

experience the destination first hand and 

educate themselves on the destination’s 

unique selling proposition. It also gives the 

accommodator an opportunity to create 

dialogue with the wholesalers and conduct full 

site inspection of the properties. 
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ONLINE MARKETING 

An online marketing strategy is in place to 

increase unique visitors and traffic to the 

Corporation’s website and social media. The 

website is a key tool for long haul travellers to 

increase their awareness of the destination 

before travelling. The upgraded website was 

launched in 2011 and continuous website 

audits are conducted to make the website as 

interactive as possible. An online specialist 

programme has been implemented to provide 

effective training for travel agents about the 

Cook Islands as a destination.  

EMERGING MARKETS 

The key markets for the Cook Islands are New 

Zealand, Australia, North America (USA and 

Canada), United Kingdom and Ireland, 

Scandinavia (Sweden, Denmark and Norway), 

Northern Europe (German speaking countries) 

and Southern Europe (France, Italy and Spain). 

The Cook Islands is also investing in emerging 

markets to diversify market concentration. 

These markets include Asia (Japan, China, 

Hong Kong and Korea) and exploratory visits to 

South America. A representation company in 

China was contracted in July 2013, the seventh 

overseas office for the Cook Islands. 

PUBLIC RELATIONS AND BRAND 

AWARENESS 

The Cook Islands continues to invest in public 

relation services and brand awareness 

programmes that include familiarisation visits 

to increase awareness and education on the 

Cook Islands as a destination.  

There are other key strategies that would 

support the destination marketing strategy 

such as the cruise strategy and the Investment 

strategy. Following a port preparedness 

workshop with key cruise stakeholders. The 

design of a cruise strategy is underway to 

review the current performance of the cruise 

sector, and long term initiatives such as 

improvements to cruise infrastructure and 

facilities are being planned. The investment 

strategy is at its planning stages and aims to 

proactively seek investors that matches the 

commercial needs of the Cook Islands in a 

diversified portfolio. The investment strategy 

will seek economic opportunities which would 

include tourism. 

TIMELINES AND REGISTERING AN 

EXPRESSION OF INTEREST 

Firms are to register by COB Friday 6 

September (Rarotonga time) to the Ministry of 

Finance and Economic Management. On 

registering an expression of interest to provide 

long haul services, firms will be provided with 

a package of information which will contain: 

• required templates and base information 

on which assessments will be made; 

• a schedule of aeronautical fees applicable 

to Rarotonga International Airport and any 

other fees and charges; 

• a schedule of applicable taxes and fees 

payable in the Cook Islands; 

• up to date historical data on tourism 

arrivals to the Cook Islands; and  

• recent analysis of the value of the current 

long haul access to the Cook Islands 

economy. 

Firms will be required to travel to Rarotonga 

on a specified day to discuss their proposal 

with officials from the Cook Islands 

Government. If you wish to register an 

expression of interest, please contact the 

Financial Secretary of the Ministry of Finance 

and Economic Management.  

richard.neves@cookislands.gov.ck 

+68222878.
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FURTHER STATISTICAL DATA 

Table 7 – Patronage on Underwritten Long Haul Services to Cook Islands 

 Mar Jun Sep Dec Mar Jun Sep Dec Mar Jun 

 2011 2011 2011 2011 2012 2012 2012 2012 2013 2013 

NZ19 2,090 1,732 2,031 2,296 2,005 1,614 1,976 2,514 1,834 1,654 

NZ60 - - 2,233 2,491 1,521 2,034 2,247 2,478 1,978 2,474 

NZ18 2,533 2,253 1,808 2,317 2,476 2,099 2,085 2,028 2,318 2,439 

NZ61 - - 1,914 1,958 1,485 1,705 2,085 2,061 1,976 2,190 

Total 4,623 3,985 7,986 9,062 7,487 7,452 8,393 9,081 8,106 8,757 

*Only shows passengers coming to or from Los Angeles, this service currently goes through to Auckland, and as a result there are passengers who do use this to go to or from Auckland. 

Table 8 – Economic Indicators for the Cook Islands

0 2011/12 2012/13 2013/14 2014/15 2015/16 

0 Est Est Est Proj Proj 

Nominal GDP ($'000) 388,687 410,893 429,722 436,622 440,447 

    Percentage change (YOY) 7.5 5.7 4.6 1.6 0.9 

Real GDP (Constant 2006 Prices, $'000) 321,261 331,655 337,605 332,780 325,669 

    Percentage change (YOY) 4.6 3.2 1.8 -1.4 -2.1 

Consumer Price Index (base Dec 2006 = 100) 121.7 124.6 128.1 132.0 136.1 

    Percentage change (YOY) 2.8 2.4 2.7 3.1 3.1 

Visitor Arrivals 116,600 120,800 127,700 133,800 138,600 

    Percentage change (YOY) 7.2 3.6 5.7 4.8 3.6 

Estimated Visitor Expenditures ($'000) 192,800 204,500 222,000 239,900 256,100 

Pearl Exports ($'000) 550 550 550 550 550 

Fish Exports ($'000) 2,564 2,560 2,560 2,560 2,560 

Merchandise Trade Balance ($'000) (131,362) (131,400) (131,700) (132,400) (133,300) 

Services Trade Balance ($'000) 192,800 204,500 222,000 239,900 256,100 

Exchange Rate (USD/NZD avg) 0.805 0.825 0.828 0.828 0.828 

Net Government Credit Position ($'000) NA 89,000 84,600 80,100 NA 

Private and Public Enterprise Deposits ($'000) 228,949 233,465 - - - 

Private and Public Enterprise Loans ($'000) 280,364 273,279 - - - 
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